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ICFAI Foundation for Higher Education
HEI Profile & Administrative Information :

  HEI Basic Information :

  HEI Authorities

  HEI Recognition

  UGC DEB Recognition

Registration ID: HEI-P-U-0012 Name of the HEI: ICFAI Foundation for
Higher Education

Institution Type:

Deemed-To-Be-University

Year of Establishment: Dec 2008 Mode of Education: Dual Mode City: Hyderabad District: Rangareddy

Address_1:

ICFAI FOUNDATION FOR HIGHER EDUCATION (DEEMED- TO-BE-UNIVERSITY
UNDER SECTION 3 OF UGC ACT 1956.)

Address_2:

DONTHANAPALLY, SHANKARAPALLI
ROAD

Pin Code: 501203

Email: registrar@ifheindia.org Telephone: 040-23479725 Fax: State: TELANGANA

Official Website of HEI: www.ifheindia.org Official website for Open & Distance Learning:

www.ifheindia.org/dlp

Vice Chancellor

Name of the Vice Chancellor: Dr. L.S. Ganesh Vice Chancellor Email:

vc@ifheindia.org

Vice Chancellor Mobile: 9444019435

Phone (Office):

04023479999

Phone (Residence):

9444019435

Highest Education Qualification:

Ph.D

Experience:

39 years Teaching and Administrative experience

Registrar

Name of the Registrar: Prof. S Vijayalakshmi Registrar Email:

registrar@ifheindia.org

Registrar Mobile: 8498055682

Phone (Office):

04023479999

Phone (Residence):

8498055682

Highest Education Qualification:

Ph.D

Experience:

25 years Teaching and Administrative experience

Director of Centre for Distance and Online Education (CDOE)

Name of Director of Centre for Distance and Online Education (CDOE) : Dr. Sanjay Fuloria Email Id: sanjay.fuloria@ibsindia.org Mobile No: 9885001554

Highest Education Qualification: Ph.D Date of Joining: 01-06-2021 Appointment Letter: View

CIQA

Whether Center for Internal Quality Assurance (CIQA) is establised or not : Yes

Recognition status of the HEI as per UGC Act, 1956: SECTION 3 Is HEI also recognized under 12 B: Yes

Approval of Statutory Authority: Yes Copy of relevant page of act allowing HEI to offer the programme in ODL : View



  NAAC Details

  NIRF Ranking

Whether HEI is recognized by UGC, DEB under UGC (ODL) Regulations, 2017/ UGC (Online Courses or Programmes) Regulations, 2018 or UGC (ODL Programmes and Online
Programmes) Regulations, 2020? *

Yes

Year Regulations Letter No

Date of
UGC
recognition
letter File

2021-
22

DEB_ODL_OL_2020 F. No 21-
70/2020(DEB-
III)

5/11/2022
12:00:00
AM

View (/Uploads/Proposal/recognitionletters/HEI-P-U-0012/HEI-P-U-0012_2021-22_DEB_ODL_OL_2020_recognit

2022-
23

DEB_ODL_OL_2020 F. No 40-
12/2022(DEB-
II)(ODL)

11/4/2022
12:00:00
AM

View (/Uploads/Proposal/recognitionletters/HEI-P-U-0012/HEI-P-U-0012_2022-23_DEB_ODL_OL_2020_recognit

When was SLM delivered to Learner/Student for last academic year?*

Type of Material Date of commencement of academic year/academic session Date of delivery of SLM to Learner/Student

Printing Material dd-MM-yyyy dd-MM-yyyy

Audio-Video Material dd-MM-yyyy dd-MM-yyyy

Online Material dd-MM-yyyy dd-MM-yyyy

Computer based Material dd-MM-yyyy dd-MM-yyyy

Compliance of Commission decision regarding uploading of annual report of CIQA for recognized/entitled academic year(s)?:- Yes

Reason (If No): null

Year File HEI link Action

2021-22 View (/Uploads/Proposal/CIQADoc/HEI-P-U-0012/HEI-P-U-0012_2021-22_20230327115623.pdf) https://www.ifheindia.org/dlp/CIQA-Report.html 

2022-23 View (/Uploads/Proposal/CIQADoc/HEI-P-U-0012/HEI-P-U-0012_2022-23_20230327115654.pdf) https://www.ifheindia.org/dlp/CIQA-Report.html 

Whether accredited by NAAC? :- Yes

Grade :- A++

Score :- 3.59

Validity of NAAC :- 12-09-2027

Upload NAAC Document :- View

Year of assessment of NAAC :- 2022

Whether valid for the academic period January 2021 and onwards :- Yes

Year :- 2020

https://deb.ugc.ac.in/Uploads/Proposal/recognitionletters/HEI-P-U-0012/HEI-P-U-0012_2021-22_DEB_ODL_OL_2020_recognitionletters_20230328152324.pdf
https://deb.ugc.ac.in/Uploads/Proposal/recognitionletters/HEI-P-U-0012/HEI-P-U-0012_2022-23_DEB_ODL_OL_2020_recognitionletters_20230328152351.pdf
https://deb.ugc.ac.in/Uploads/Proposal/CIQADoc/HEI-P-U-0012/HEI-P-U-0012_2021-22_20230327115623.pdf
https://deb.ugc.ac.in/Uploads/Proposal/CIQADoc/HEI-P-U-0012/HEI-P-U-0012_2022-23_20230327115654.pdf


  Territorial Jurisdiction

  Infrastructure

  Activity Calendar

Ranking :- NotApplicable

Upload NIRF Certificate :-

Year :- 2021

Ranking :- NotApplicable

Upload NIRF Certificate :-

Year :- 2022

Ranking :- NotApplicable

Upload NIRF Certificate :-

Information regarding Territorial Jurisdiction (For ODL only)

Territorial Jurisdiction of HEI as per its Act :- At Headquater and MoE Approved Off-Campus(s)

Copy of Relevant Page to act: Upload :-View

Territorial Jurisdiction as per UGC (Open and Distance Learning Programmes and Online Programmes) Regulations, 2020 :- At Headquater and MoE Approved Off-Campus(s)

Total Build-up area for Open and Distance Learning activity - Minimum 15000 sq.ft. (carpet area):

Build-up Area Type
Minimum Built up area
required as per Regulations

Built-Up Area
available(Carpet Area Sq. ft) Difference

Compliance or
Not

Academic 7500 9361 1861 Yes

Administrative 1500 2242 742 Yes

Academic support such as Library, Reading Room, Computer Centre,
Information and Communication technology labs, Video and Audio Labs etc.

4500 4516 16 Yes

Amenities or other support facilities(Excluding toilets) 1500 1545 45 Yes

Total built-up area for ODL activities 15000 17664 2664 Yes

Academic Year Planner [Programmes under yearly system]:

Srno Name of the Activity

Tentative months schedule (specify months) during Year

From (Month) To (Month)

1 Admission NA NA

2 Assignment Submission (if any) NA NA

3 Evaluation of Assignment NA NA

4 Examination NA NA

5 Declaration of Result NA NA

6 Re–registration NA NA

7 Distribution of SLM NA NA



  Payment History

  Proposed Programmes

  Additional Information

Srno Name of the Activity

Tentative months schedule (specify months) during Year

From (Month) To (Month)

8 Contact Programmes(counselling, Practicals,etc.) NA NA

Academic Year Planner [Programmes under Semester System]:

Srno Name of the Activity

Tentative months schedule (specify months) during Year

From (Month) To (Month) From (Month) To (Month)

1 Admission Jan Jan Jul Jul

2 Assignment Submission (if any) Mar May Sep Nov

3 Evaluation of Assignment Mar May Sep Nov

4 Examination Jul Aug Jan Feb

5 Declaration of Result Aug Aug Feb Feb

6 Re–registration Aug Aug Feb Feb

7 Distribution of SLM Jan Jan Jul Jul

8 Contact Programmes(counselling, Practicals,etc.) Mar May Sep Nov

Sr No Year Session Category No of programme Fee Amount Payment Status Bank Transaction Reference No PaymentDate

1 2023-24 July Programme 1 59000.00 Success 308779055422 28-03-2023

Sr No :-1

Name of Programme :-MASTER OF BUSINESS ADMINISTRATION

Programme to be offered in ODL

Year 2023-24

Level PG

Academic Session July Onwards

Entry Qualification (as per the Specification of Degrees, 2014) Bachelor's

Duration (as per the Specification of Degrees, 2014) 2

Name of the Department FACULTY OF MANAGEMENT

Whether this course offered earlier by the university. null

Sr No :- 1

Name of Programme :- MASTER OF BUSINESS ADMINISTRATION



  Programme Compilance

  Mode of Evaluation

Year 2023-24

Academic system followed for proposed programme Semester

Number of Credits 98

Whether Programme requires Practical or laboratory courses as a curricular requirement No

Date of Approval of Statutory Authority (s) (DD-MM-YYYY) of HEI 28-12-2018

Statutory bodies approval upload View

Whether Regulatory Authority approval is required Yes

Date of Approval of Regulatory Authority (s) (DD-MM-YYYY) if applicable 12-07-2022

Regulatory bodies approval upload View

Whether Proposed programme already being offered in Conventional with same nomenclature Yes

If Yes, number of years since being taught in conventional mode 14

No. of Batch passed 12

Sr No :- 1

Name of Programme :- MASTER OF BUSINESS ADMINISTRATION

Year 2023-24

Whether Compliance to following provision for the proposed programme under Both mode is ensured same as for conventional programme

Entry Level Qualifications Yes

Curriculum Yes

Teaching-Learning Scheme Yes

Pattern of Question Papers For End Semester Examination or Term End Examination Yes

Pass or Fail Criteria Yes

Whether proposed programme are being offered by the constituent colleges or Departments or Centre for Distance and Online Education Yes

Whether Choice Based Credit System (CBCS) is being followed for conventional mode Yes

Whether Choice Based Credit System (CBCS) will be followed for Both(ODL & OL) Yes

Whether total Programme fee includes all components as per UGC Norms Yes

Proposed Annual Fee (in Rs) 37500

Whether 75% attendance in Personal Contact Programme will be mandatory for the proposed programme under ODL mode. If Yes, specify in hours Yes || 212

Whether any component of the Programme is offered as MOOCs No

Sr No :- 1

Name of Programme :- MASTER OF BUSINESS ADMINISTRATION



  PPR (Programme Project Report)

Year 2023-24

Whether Weightages to continuous assessment and end semester examinations or term end examinations as per clause mentioned in Regulations Yes

Examination Scheme Continuous and End-Semester

Percentage of Continuous Assessment(%) 30

Percentage of End-Semester(%) 70

Pass or Fail Criteria 50

Pass/Fail Criteria (% Pass Marks) 50

Mode of Examination

Whether examination through Online(For ODL Programs) Yes

Examination Scheme Followed by HEI(For ODL Programs) Computer Based

Whether Online Examination is within Territorial Jurisdiction(For ODL Programs) Yes



  SLM (Self Learning Material)

Srno Name of Progrm Other Details

1 MASTER OF
BUSINESS
ADMINISTRATION

Year 2023-24

Date of Approval of PPR 06-10-2021

Upload of PPR View

Upload Approval of PPR View

Expected outcome At the end of the MBA program, • Students will be equipped with the ability to apply knowledge of Mathematics,
Statistics and Management to develop understanding of Business Administration. • They will gain the ability to
understand finance, marketing and human resource and information technology concepts and their applications
based on broad education acquired • Students will develop an ability to identify and analyze simple and complex
problems related to Business and Management • They will display an ability to develop analytical skills to address
business dynamism • Students will be able to work in a system, component, or process to meet desired needs within
realistic constraints such as health & safety, economic, aesthetic, environmental, social, legal, ethical and
sustainability • Students will be empowered to develop operational skills on big data, predictive analytics, business
analytics and social media analytics necessary for efficient business administration • They will gain the ability to
understand behavior and impact of various parameters on business operations • They will be able to work effectively
in diverse groups, teams and exhibit leadership qualities • Students will develop an understanding of professional
and ethical responsibility • They will also develop an understanding on global environment and its protection • Finally,
they will develop the ability to communicate effectively in diverse groups and exhibit leadership skills.

Whether Programme Project
Report (PPR) prepared for
the Programme and
approved as per Regulation
13 and Annexure V of UGC
(ODL Programmes and
Online Programmes)
Regulations, 2020

Yes

Whether HEI compliance to following provision for the Programme Project Report (PPR) as per Annexure V of UGC (ODL Programmes and
Online Programmes) Regulations, 2020:

Programme’s mission &
objectives

Yes

Relevance of the program
with HEI’s Mission and Goals

Yes

Nature of prospective target
group of learners

Yes

Instructional Design Yes

Procedure for admissions,
curriculum transaction and
evaluation

Yes

Requirement of the
laboratory support and
Library Resources

Yes

Cost estimate of the
programme and the
provisions

Yes

Quality assurance
mechanism and expected
programme outcomes

Yes

Appropriateness of
programme to be conducted
in Open and Distance
Learning mode to acquire
specific skills and
competence

Yes



  Examination Centre

Srno Name of Progrm Other Details Annexure
Details of Developments
of SLM

1 MASTER OF
BUSINESS
ADMINISTRATION

Year 2023-24

Outline of
the Syllabus

The first and second semesters offer a holistic approach to management
education, giving students both an overview of the field, and a basis to build,
and specialize upon. They provide groundwork in the basic management
disciplines: accounting, marketing, business communication, finance,
information management system, organizational behaviour and human
resources, statistics, strategy, and supply chain management. The integrated
foundation in these two modules is important for students because it not only
allows them to build upon existing skills, but also to explore career options in
a range of industries, and expand their understanding of various business
fields. They help in laying a strong foundation to establish management
knowledge and provide broad multi-disciplined knowledge that can be further
studied in depth during the elective phase. The electives are offered in the
third and fourth semester and fall under the basic areas of finance, HR,
marketing, and operations.

Whether
SLM
approved by
Statutory
Authority of
HEI

Yes

Statutory
bodies
approval
upload

View

When was it
prepared

22-10-2021

Last
Updated

22-12-2022

Name of the
faculty who
prepared
SLM

Dr. Sanjay Fuloria

Designation Director

Department Centre for Distance and Online Education

Reference of
Self
Learning
Material

Textbooks, Journal Articles, Conference Reports, Web content (with
permission), Workshop Reports, Reports by Textbook Editorial Committees
and Review Committees

Upload
Sample SLM
(Only
Content
Pages)

View

SLM Url www.ifheindia.org/dlp/selflearningmaterial2021

Whether HEI
adheres to the
compliance of
provisions
mentioned in
Annexure VI of
UGC (ODL
Programmes and
Online
Programmes)
Regulations,
2020:

Curriculum and
Pedagogy:-Yes

Print Material :-Yes

Audio-Video
Material :-No

Online Material:-
Yes

Computer-based
material:-Yes

Computer Disks:-
No

Whether HEI
adheres to the
compliance of
provisions
mentioned in
Annexure VII of
UGC (ODL
Programmes and
Online
Programmes)
Regulations,
2020:

Preparation of
Learning Material:-
Yes

Preparedness of
Learning Material :-
Yes

Preparedness of
SLM as per
Annexure VII of
UGC(ODL
Programmes and
Online
Programmes)
Regulations, 2020

1 Year:-Yes

2 Year:-Yes

3 Year:-Not
Applicable

Development
of SLM

In
House
Faculty

Percentage of
SLM
developed by
In- House
Faculty

100



  Off Campus approved by the Government of India

Srno

It is
certified
that all the
activities .

Name of
Centre

Address of Centre /
City/ Pin Code/
State

Briefly write on the methods and steps to be adopted
for conduct of examination to ensure security,
transparency & credibility of examination

Whether
Examination
centre fulfills all
the requirement
mentioned in
Annexure II

A) Proposed Examination Centre
for term end examinatino for
ODL programme for Upcoming
Academic Years

1 Yes ICFAI
Foundation
for Higher
Education

IFHE ,Donthanapally,
Shankarapalli Road-
Hyderabad-501203-
Telangana

The examinations shall be conducted in line with the UGC
Regulations. Proctored computer based testing (CBT) will
be implemented. The entire test of every student from
authentication to submission of test shall be captured with
biometric and CCTV recording and archived for future
reference and record. Question paper will consist of both
subjective and multiple choice (MCQs) which will test the
comprehension, analytical and presentation abilities of
student.

Yes
1 Whether examination

centre is within the
territorial jurisdiction
of the HEI as per
Annexure IV of ODL
Regulations

Yes

2 Whether the
examination centre is
located as per clause
13 (7) of Part IV of
Regulations

Yes

3 Provision of CCTV
Cameras

Yes

4 Provision of Bio-
metric attendance

Yes

5 Provision of Video
recording

Yes

2 Yes CDOE Study
Center -
IFHE

Suchitra Junction,
Qutubullapur Mandal,
Hyderabad-
Hyderabad-500067-
Telangana

The examinations shall be conducted in line with the UGC
Regulations. Proctored computer based testing (CBT) will
be implemented. The entire test of every student from
authentication to submission of test shall be captured with
biometric and CCTV recording and archived for future
reference and record. Question paper will consist of both
subjective and multiple choice (MCQs) which will test the
comprehension, analytical and presentation abilities of
student.

Yes
1 Whether examination

centre is within the
territorial jurisdiction
of the HEI as per
Annexure IV of ODL
Regulations

Yes

2 Whether the
examination centre is
located as per clause
13 (7) of Part IV of
Regulations

Yes

3 Provision of CCTV
Cameras

Yes

4 Provision of Bio-
metric attendance

Yes

5 Provision of Video
recording

Yes

3 Yes IFHE Off
Campus -
Bengaluru

No:231, Baba
Sabarapalya, Mysore
Road, Kengeri-
Bengaluru-560060-
Karnataka

The examinations shall be conducted in line with the UGC
Regulations. Proctored computer based testing (CBT) will
be implemented. The entire test of every student from
authentication to submission of test shall be captured with
biometric and CCTV recording and archived for future
reference and record. Question paper will consist of both
subjective and multiple choice (MCQs) which will test the
comprehension, analytical and presentation abilities of
student.

Yes
1 Whether examination

centre is within the
territorial jurisdiction
of the HEI as per
Annexure IV of ODL
Regulations

Yes

2 Whether the
examination centre is
located as per clause
13 (7) of Part IV of
Regulations

Yes

3 Provision of CCTV
Cameras

Yes

4 Provision of Bio-
metric attendance

Yes

5 Provision of Video
recording

Yes



  Human Resources Information

  Faculty Details for ODL

  Computerization / Digitization Status

Srno Name of Centre Address of Centre City District
Pin
Code State

Upload notification published in the Official
Gazette

1 IFHE Off Campus -
Bengaluru

Address - 1 :- No:231, Baba
Sabarapalya
Address -2 :- Mysore Road, Kengeri

Bengaluru 560060 17 View

Academic Staff for ODL Programmes

Type of Staff * No. of Staff Exclusively of ODL*

Head / Professor 1

Associate Professor 0

Assistant Professor 3

Administrative Staff for ODL Programmes

Type of Staff * Total No. of Staff Exclusively for ODL

Deputy Registrar 1

Assistant Registrar 1

Section Officer 1

Assistants 2

Computer Operators 2

Class-IV / Mult Tasking Staff 2

Technical / Professional 0

NA 0

Srno Year
Academic
Session Name of Programmes Faculty

1 2023-
24

July BUSINESS ADMINISTRATION/COMMERCE/
MANAGEMENT/FINANCE - MASTER OF BUSINESS
ADMINISTRATION NA

Name of
faculty Designation Email

Dr. K.
Satyalakshmi

Assistant
Professor

9441282946 satyalakshmi@icfaiuniversity.in

Mr. V. Ravikanth
Reddy

Assistant
Professor

8885058089 ravikanth.v@icfaiuniversity.in

Srno Activities Yes / No

1 Student registration / Admission Yes

2 Administration Yes

3 Finance Yes



  Status of a Court case(s)

  Help Desk

  Compliance

Srno Activities Yes / No

4 Academic activities Yes

5 Student Support System Yes

6 Continuous Evaluation Yes

7 Online Support Yes

Srno W.P.No Court / Jurisdiction Status as on date

1 NA NA NA

Help Desk Address:

ICFAI Foundation for Higher Education (Deemed-to-be-University under section 3 of UGC act
1956.), Donthanapally, Shankarapalli road, Hyderabad, 501203

Name of Contact Person:

Ms. Balamani

Designation: Executive

University

Phone No: 9052021201 Email: odl.ssd@ifheindia.org Contact hours for Help Desk:

9:30 A.M to 5:30 P.M

Compliance to specific provisions of UGC (ODL Programmes and Online Programmes) Regulations, 2020

The HEI undertakes to ensure all the provisions of the regulation and few specific provisions adherence to the following:

Learner Support Centre defined under these regulations will not be the Learner Support Centre for more than two Higher Educational Institutions at a time to offer programmes
in Open and Distance Learning mode:-

Yes

Learner Support Centre will not be set up under a franchisee agreement in any case. :- Yes

Academic and instructional facilities at its Learner Support Centres for Open and Distance Learning mode, and information resources for online delivery of programmes meet all
the conditions of UGC (Open and Distance Learning Programmes and Online Programmes) Regulations, 2020 and guidelines issued from time to time. :-

Yes

Intake capacity under Open and Distance Learning mode for a programme under science discipline to be offered by HEI shall not be more than three times of the approved
intake in conventional mode (in case of Dual Mode). :-

NA

Learning enrolment under science discipline will commensurate with the capacity of the Learner Support Centres (for Open and Distance Learning only) to provide lab facilities
to the admitted learners (for Open University). :-

NA

Private University established under a State Act will be eligible to offer programmes under Open and Distance Learning mode through its Head Quarters. :- NA

Academic and administrative staff has appointed as per University Grants Commission (Minimum Qualifications for Appointment of Teachers and other Academic Staff in the
Universities and Colleges and other Measures for the Maintenance of Standards in Higher Education) Regulation, 2018. :-

Yes

Academic Staff mentioned in application are exclusively appointed for the proposed programmes. :- Yes

Examination Centres meet all the guidelines laid under Annexure II of UGC (Open and Distance Learning Programmes and Online Programmes) Regulations, 2020.

Upload Affidavit as per the prescribed format :- View



  Submission

Your application successfully submitted on 28-03-2023 under Eligible category

Upload Undertaking as per the prescribed format :-View View

It is hereby declared and affirmed that the Higher Educational Institution shall adheres to all the provisions mentioned
under the UGC (Open and Distance Learning Programmes and Online Programmes) Regulations, 2020 including
following Annexures

  Centre for Internal Quality Assurance (CIQA) in Annexure I

  Conduct of Examination and Minimum Standards for Examination Centres in Annexure II

  Territorial Jurisdiction and Regulating Provisions for Different Types of Higher Educational Institutions in Annexure III (For ODL Programmes)

  Human Resource and Infrastructural Requirements in Annexure-IV

  Guidelines on Programme Project Report (PPR) in Annexure-V

  Quality Assurance Guidelines of Learning Material in Multiple Media and Curriculum and Pedagogy in Annexure-VI

  Guidelines on Self-Learning Material and E-Learning Material in Annexure-VII

  Learner Support Centres in Annexure-VIII

  Assessment Criteria for Offering Online Programmes through Non-SWAYAM Learning Platform as per Annexure-IX

  Grievance Redress Mechanism in Annexure-X

   Further undertakes to ensure that the HEI shall display on its website a joint declaration by authorized signatories, Registrar and Director of Centre for Internal Quality
Assurance, authenticating the documents uploaded on its    website, in compliance of regulation 9 of UGC (Open and Distance Learning Programmes and Online Programmes)
Regulations, 2020.

   The HEI hereby declare that the information given above and in the enclosed documents is true, correct and nothing material has been concealed therein. The Higher
Educational Institution shall be solely responsible for any legal issues arising out of non-compliance of UGC (Open and Distance Learning Programmes and Online
Programmes) Regulations, 2020.

   The HEI understand that in case information provided is found to be contrary to the fact, it would entail not only withdrawal of permission/recognition for such ODL courses but
also for other courses offered by the institutions, on regular and conventional mode
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Application No:1-10968798881 ALL INDIA COUNCIL FOR TECHNICAL EDUCATION                  Page 1 of 4
   Note: This is a Computer generated Report. No signature is required.  

Printed By : aict12666 Letter Printed On:14 July 2022

                     All India Council for Technical Education
                                         (A Statutory body under Ministry of Education, Govt. of India)

                                      Nelson Mandela Marg,Vasant Kunj, New Delhi-110070  Website: www.aicte-india.org

APPROVAL PROCESS 2022-23
-

Extension of Approval (EoA)

F.No. South-Central/1-10968798881/2022/EOA                                                                              Date: 12-Jul-2022

To, 
  
The Principal Secretary
(Higher Education) Govt. of Telangana,
D Block, 117 Telangana Secretariat,
Hyderabad

Sub: Extension of Approval for the Academic Year 2022-23

Ref: Application of the Institution for Extension of Approval for the Academic Year 2022-23

Sir/Madam,

In terms of the provisions under the All India Council for Technical Education (Grant of Approvals for Technical Institutions) Regulations, 
2022 Notified on 4th February, 2022 and amended on 24th February 2022  and norms standards, procedures and conditions prescribed by 
the Council from time to time, I am directed to convey the approval to

Permanent Id 1-3766803731 Application Id 1-10968798881

Name of the Institution THE ICFAI FOUNDATION FOR 
HIGHER EDUCATION Name of the Society/Trust ICFAI SOCIETY

Institution Address

DONTHANAPALLY, 
SHANKARAPALLI ROAD, 
HYDERABAD, TELANGANA, PIN 
501 203, HYDERABAD;RANGA 
REDDY, RANGAREDDI, Telangana, 
501203

Society/Trust Address

ICFAI SOCIETY, #52, 
NAGARJUNA HILLS, 
PUNJAGUTTA, HYDERABAD - 
500082,HYDERABAD,HYDERABA
D,Telangana,500082

Institution Type Deemed to be University(Pvt) Region South-Central

Year of Establishment 2007
            

To conduct following Courses with the Intake indicated below for the Academic Year 2022-23

Level Program Course
Affiliating Body 

(University 
/Body)

Intake 
Approved 
for 2021-22

Intake 
Approved 
for 2022-23

NRI 
Approval 

Status

 FN / Gulf 
quota/ OCI/ 
Approval 

Status

UNDER 
GRADUATE 

ENGINEERI
NG AND 
TECHNOLO
GY

ARTIFICIAL 
INTELLIGENCE NOT APPLICABLE 300 300 NA NA

 

UNDER 
GRADUATE 

ENGINEERI
NG AND 
TECHNOLO
GY

B.Tech NOT APPLICABLE 60 30 NA NA
 

UNDER 
GRADUATE 

ENGINEERI
NG AND 
TECHNOLO
GY

Bachelor of 
Technology NOT APPLICABLE 300 300 NA NA

 

http://www.aicte-india.org
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Level Program Course
Affiliating Body 

(University 
/Body)

Intake 
Approved 
for 2021-22

Intake 
Approved 
for 2022-23

NRI 
Approval 

Status

 FN / Gulf 
quota/ OCI/ 
Approval 

Status

UNDER 
GRADUATE 

ENGINEERI
NG AND 
TECHNOLO
GY

ELECTRONICS 
AND 
COMMUNICATIO
N ENGINEERING

NOT APPLICABLE 0 30## NA NA
 

UNDER 
GRADUATE 

ENGINEERI
NG AND 
TECHNOLO
GY

MECHANICAL & 
ELECTRONICS(
MECHATRONIC 
SYSTEM) 

NOT APPLICABLE 30 30 NA NA
 

POST 
GRADUATE 

MANAGEM
ENT

MBA NOT APPLICABLE 1320 1320 NA NA
 

## Approved New Course(s)
@ : The Intake and Course for the AY 2022 - 23 shall be as per PCI / CoA respectively'. 

 

Approved ODL Courses for 2022-23:

Sr.No. Program Name of the Course Year Started Intake Approved 2022-23

1. MANAGEMENT Masters In Business 
Administration

2020 10000

2. MANAGEMENT Masters In Business 
Administration

2020 1000

Approved Online Courses for 2022-23:

Sr.No. Program Name of the Course Year Started Intake Approved 2022-23

1. Management Masters In Business 
Administration 2020 10000 

It is mandatory to comply with all the essential requirements as given in APH 2022-23 (Appendix 6)
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Important Instructions
1. The State Government/ UT/ Directorate of Technical Education/ Directorate of Medical Education shall ensure that 10% of reservation

for Economically Weaker Section (EWS) as per the reservation policy for admission, operational from the Academic year 2019-20 is
implemented without affecting the reservation percentages of SC/ ST/ OBC (NCL)/ General. However, this would not be applicable in
the case of Minority Institutions referred to the Clause (1) of Article 30 of Constitution of India. Such Institution shall be permitted to
increase in annual permitted strength over a maximum period of two years.

2. The Institution offering courses earlier in the Regular Shift, First Shift, Second Shift/Part Time are now amalgamated as total intake
and shall have to fulfil all facilities such as Infrastructure, Faculty and other requirements as per the norms specified in the Approval
Process Handbook 2022-23 for the Total Approved Intake. Further, the Institutions Deemed to be Universities/ Institutions having
Accreditation/ Autonomy status shall have to maintain the Faculty: Student ratio as specified in the Approval Process Handbook. All
such Institutions/ Universities shall have to create the necessary Faculty, Infrastructure and other facilities WITHIN 2 YEARS to fulfil
the norms based on the Affidavit submitted to AICTE beginning with the Academic Year 2022-23

3. Strict compliance of Anti-Ragging Regulation, Establishment of Committee for SC/ ST, Establishment of Internal Complaint Committee
(ICC), Establishment of Online Grievance Redressal Mechanism, Barrier Free Built Environment for disabled and elderly persons, Fire
and Safety Certificate should be maintained as Approval Process Handbook and provisions made in AICTE Regulation notified from
time to time.

4. In case of any differences in content in this Computer generated Extension of Approval Letter, the content/information as approved by
the Executive Council / General Council as available on the record of AICTE shall be final and binding.

Pharmacy Institute: In compliance with the order dated 05.03.2020 passed by the Hon'ble Supreme Court of India in Transferred
Petitions (CIVIL) No 87-101 of 2014, for the existing institutions offering courses in Pharmacy Programme, approval of Pharmacy Council
of India (PCI) is mandatory and AICTE approval is NOT required. The requirements for running the Programme (Diploma / UG / PG) such
as Land & Build-up Area, Student-faculty ratio, Intake etc. will be as per the respective regulatory body (PCI).
In case of any inconsistency in the course name and intake for EoA issued by AICTE and the approval by PCI, the approval of PCI shall
prevail.

Architecture Institute: In compliance with the order dated 08.11.2019 passed by the Hon'ble Supreme Court of Indian CA No.364/ 2005,
for the existing Institutions offering Courses in Architecture Programme, approval by the Council of Architecture (CoA) is mandatory and
AICTE approval is NOT required. The requirements for running the Programme (Diploma / UG / PG) such as Land & Build-up Area,
Student-faculty ratio, Intake etc. will be as per respective regulatory body (CoA). In case of any inconsistency in the course name and
intake for EoA issued by AICTE and the approval by CoA, the approval of CoA shall prevail.

Deemed to be University: Institutions Deemed to be Universities (Running Technical Education Programmes), it is mandatory to have
AICTE approval from the Academic Year 2018-19 in compliance of the Hon'ble Supreme Court Order dated 03-11-2017 passed in CA
No.17869- 17870 /2017.

 
Prof.Rajive Kumar

 Member Secretary, AICTE

Copy to:
1. The Director Of Technical Education**, Telangana

    

2.       The Registrar**,

Not Applicable
                  

3.      The Principal / Director,
THE ICFAI FOUNDATION FOR HIGHER EDUCATION
Donthanapally, Shankarapalli Road, Hyderabad, Telangana, Pin 501 203,
Hyderabad;Ranga Reddy,Rangareddi,
Telangana,501203

4.      The Secretary / Chairman,
ICFAI SOCIETY, #52, NAGARJUNA HILLS, PUNJAGUTTA, HYDERABAD - 500082
HYDERABAD,HYDERABAD
Telangana,500082

5.      The Regional Officer,
All India Council for Technical Education
First Floor, old BICARD Building
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Jawaharlal Nehru Technological University
Masab Tank, Hyderabad-500076

6.      Guard File(AICTE)

Note: Validity of the Course details may be verified at http://www.aicte-india.org/

** Individual Approval letter copy will not be communicated through Post/Email. However, consolidated list of Approved Institutions(bulk) will be shared through 
official Email Address to the concerned Authorities mentioned above.

This is a computer generated Statement. No signature Required

http://www.aicte-india.org/
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Management and Organizational Behavior 

Course Components 

BLOCK I Fundamentals of Management 

Unit 1 Management: An Overview  

Unit 2 Evolution of Management Thought 

Unit 3 Managerial Functions  

Unit 4 Social and Ethical Responsibilities of Management 

BLOCK II Fundamentals of Organizational Behavior 

Unit 5 Understanding Organizational Behavior  

Unit 6 Foundations of Human Behavior, Human Relations 
and Organizational Behavior  

Unit 7 Diversity and Ethics  

Unit 8 Managing Communication  

BLOCK III Individual Behavior in Organizations 

Unit 9 Personality and Attitudes  

Unit 10 Motivation  

Unit 11 Perception  

Unit 12 Learning  

BLOCK IV Dynamics of Organizational Behavior 

Unit 13 Leadership  

Unit 14 Empowerment and Participation  

Unit 15 Conflict, Negotiations and Inter Group Behavior  

Unit 16 Foundations of Group Behavior  

Unit 17 Understanding Work Teams  

Unit 18 Informal Organizations  

BLOCKV The Organization System and Development 

Unit 19 Foundations of Organizational Structure  

Unit 20 Decision Making  

Unit 21 Power and Politics  

Unit 22 Organizational Culture  

Unit 23 Organizational Change and Development  

Unit 24 Future of Organizational Development  
 



Quantitative Methods 
 

Block Unit Nos.  Unit Title 

I  Introduction to Statistics and Probability 

 1. Arranging Data 

 2. Central Tendency and Dispersion 

 3. Probability 

 4. Probability Distribution and Decision Theory 

II  Statistical Relations and Hypothesis Testing 

 5. Statistical Inference and Hypothesis Testing 

 6. Correlation and Linear Regression 

III  Statistical Regression and Quality Control 

 7. Multiple Regression 

 8. Time Series Analysis 

 9. Quality Control 

IV  Statistical Distributions, Variations and IT 

 10. Chi-Square Test and Analysis of Variance 

 11. Role of IT in Modern Business Enterprise 

 12. Statistical Software Tools 

V  Advanced Statistics 

 13. Index Numbers 

 14. Simulation 

 15. Linear Programming 

VI  Business Research 

 16. Introduction to Business Research Methods 

 17. Questionnaire Design 

 18. Report Writing 

   

 



 

 

Foundations of Accounting & Finance 

Course Components 

 
I   FUNDAMENTALS OF FINANCIAL ACCOUNTING 

 1. Introduction to Financial Statements 

 2. Conceptual Framework of Financial Accounting 

 3. Elements of Financial Statements 

II   FINANCIAL STATEMENTS AND ANALYSIS 

 4. Financial Statements of Companies 

 5. Introduction to Financial Statement Analysis 

6. Financial Ratio Analysis 

III MANAGEMENT ACCOUNTING 

 7. Basic Cost Terms and Concepts 

8. Cost Analysis and Decision Making 

IV FINANCIAL MANAGEMENT 

 9. Introduction to Financial Management 

 10. Financial Management Process 

 11. Financial System – Indian and International Scenario 

 12. Time Value of Money 

 13. Sources of Short Term and Long Term Finance 

  14 . Basics of International Trade and Finance 

 

 

 

 



Business Environment and Law 

Course Components 

BLOCK I The Socio-Political Environment of Business 

Unit 1 Business Environment: An Introduction 

Unit 2 Demographic and Social Environment 

Unit 3 Cultural Environment 

Unit 4 Political Environment 

BLOCK II The Economic and Technological Environment of Business 

Unit 5 Economic Environment 

Unit 6 Financial Environment 

Unit 7 Trade Environment 

Unit 8 Technological Environment 

BLOCK III The Legal and Ethical Environment of Business 

Unit 9 Legal and Regulatory Environment 

Unit 10 Tax Environment 

Unit 11 Ethical Environment 

BLOCK IV Business Contracts 

Unit 12 Law of Contracts 

Unit 13 Special Contracts 

BLOCK V Law Relating to Corporate Business Entities 

Unit 14 Formation and Organization of Companies 

Unit 15 Company Management and Winding Up  

BLOCK VI Tax Laws 

Unit 16 Direct Taxes 

Unit 17 Indirect Taxes 
 



 

 

IT & Systems 

Course Components 

BLOCK I Introduction to Information Technology and Systems 

Unit 1 Computer Systems – An Overview 

Unit 2 Operating Systems 

Unit 3 Fundamentals of Information Systems 

BLOCK II Applications of Information Technology in Business 

Unit 4 Personal Productivity Software   

Unit 5 Enterprise Collaboration Systems 

Unit 6 Management Information Systems 

BLOCK III Software and Database Concepts, and Networks 

Unit 7 Program Design and Programming Languages 

Unit 8 Database Management 

Unit 9 Computer Networks 

Unit 10 Telecommunication Networks 

BLOCK IV Management of MIS 

Unit 11 MIS – Planning and Design 

Unit 12 MIS – Implementation, Evaluation, and Maintenance 

Unit 13 Information Resources Management and IT Governance 

Unit 14 Global IT Management 

Unit 15 MIS in Specialized Areas 

BLOCK V Enterprise Functions and E-Business 

Unit 16 Basics of E-Business and Enterprise Application Integration 

Unit 17 Supply Chain Management and E-Business 

Unit 18 Enterprise Resource Planning 

Unit 19 CRM and E-Business 

BLOCK VI Advanced Topics in IT 

Unit 20 Cloud Computing 

Unit 21 Business Intelligence and Big Data 

Unit 22 Current Trends in Software Design and Architecture 

Unit 23 Mobile and Social Technologies 

Unit 24 IT and Business Process Management 

 

 



 

 

Economics for Managers 

Course Components 

BLOCK I                       Microeconomics – I 

Unit 1 Introduction to Microeconomics 

Unit 2 Theory of Demand and Supply 

Unit 3 Consumer Behavior 

Unit 4 Production Function 

Unit 5 Analysis of Costs 

BLOCK II                     Microeconomics – II 

Unit 6 Perfect Competition 

Unit 7 Imperfect Competition 

Unit 8 Rent and Wages 

Unit 9 Interest and Profit 

Unit 10 Forecasting and Decision-Making 

BLOCK III                    Macroeconomics – I 

Unit 11 Introduction to Macroeconomics 

Unit 12 National Income 

Unit 13 Consumption and Investment Function 

Unit 14 Classical and Keynesian Economics 

Unit 15 Fiscal Policy and Budget Deficit 

Unit 16 Banking and Money Supply  

BLOCK  IV                   Macroeconomics – II  

Unit 17 Monetary Policy  

Unit 18 Inflation 

Unit 19 International Trade and Balance of Payments 

Unit 20 Economic Indicators 

Unit 21 Business Cycles 

Unit 22 Economic Growth, Development and Planning 

 

 



Project & Operations Management 
Course Components 

BLOCK I Project Management – An Overview 
Unit 1 Introduction to Project Management 
Unit 2 Project Idea Generation and Screening 
Unit 3 Market and Technical Analysis of Projects 
Unit 4 Financial Analysis of Projects 
Unit 5 Project Selection 
BLOCK II Project Planning and Control  
Unit 6 Management of Project Scope 
Unit 7 Identifying Project Activities 
Unit 8 Activities: Sequencing, Estimating Duration, and Scheduling 
Unit 9 Project Review 
Unit 10 Project Control 
BLOCK III Project Implementation and Closing 
Unit 11 Project Cost Management 
Unit 12 Project Risk Management 
Unit 13 Project Quality Management 
Unit 14 Project Auditing 
Unit 15 Project Closing 
BLOCK IV Introduction to Operations Management 
Unit 16 Operations Management and Operations Strategy  
Unit 17 Forecasting Demand 
Unit 18 Allocating Resources to Strategic Alternatives 
Unit 19 Design of Production Processes 
BLOCK V Design of Facilities and Operations Planning 
Unit 20 Facility Location and Layout 
Unit 21 Aggregate Planning and Capacity Planning 
Unit 22 Fundamentals of Inventory Control 
Unit 23 Purchase Management 
Unit 24 Materials Management 
BLOCK VI Operations Control 
Unit 25 Operations Scheduling 
Unit 26 Enterprise Resource Planning 
Unit 27 Supply Chain Management 
Unit 28 Just-In-Time (JIT) Manufacturing System 
Unit 29 Productivity and Quality Management 
Unit 30 Facilities and Maintenance Management 
BLOCK VII Current Trends in Operations Management 
Unit 31 Trends in Operations Technology 
Unit 32 Globalization and Operations Management 
Unit 33 Sustainability and Operations Management 

 



 

 

Human Resource Management 
Course Components 

BLOCK I                      Overview of Human Resource Management 

Unit 1 Introduction to HRM 

Unit 2 Organizational Structure and HRM 

Unit 3 International Human Resource Management 

BLOCK II                    Employment of Human Resources  

Unit 4 Human Resource Planning  

Unit 5 Job Analysis and Design 

Unit 6 Recruitment 

Unit 7 Selection 

Unit 8 Socialization 

BLOCK III                   Management and Development of Human Resources 

Unit 9 Managing Careers 

Unit 10 Performance Appraisal 

Unit 11 Employee Training and Management Development 

Unit 12 Compensation Management 

Unit 13 Occupational Safety and Health 

BLOCK IV                   Employee Relations 

Unit 14 Grievance Handling  

Unit 15 Disciplinary Action  

Unit 16 Trade Unions  

Unit 17 Industrial Relations, Collective Bargaining, and Workers’ 
Participation in Management  

Unit 18 Quality of Work Life  

Unit 19 Quality Circles  

Unit 20 Emerging Challenges of HRM 
 



Marketing Management 
Course Components 

BLOCK I Understanding Marketing Management and Buyer Behavior 

Unit 1 Marketing: The Development of a Concept 

Unit 2 Delivering Customer Values and Satisfaction 

Unit 3 Marketing Environment 

Unit 4 Marketing Budgets and Costs 

Unit 5 Understanding Consumer Buying Behavior 

Unit 6 Organizational Markets and Organizational Buying Behavior 

BLOCK II Market Analysis and Marketing Strategies 

Unit 7 Marketing Research, MkIS, and Demand Forecasting 

Unit 8 Market Segmentation and Market Targeting 

Unit 9 Strategic Planning Process in Marketing 

Unit 10 Marketing and Competitive Strategies 

BLOCK III The Marketing Mix – I 

Unit 11 Product and Product Portfolio 

Unit 12 Product Differentiation and Positioning 

Unit 13 New Product Development 

Unit 14 Branding and Packaging 

Unit 15 Pricing and Marketing 

BLOCK IV The Marketing Mix – II 

Unit 16 Channels of Marketing 

Unit 17 Logistics and Wholesaling 

Unit 18 Retailing 

Unit 19 Communication Mix in Marketing 

Unit 20 Advertising, Sales Promotion and Public Relations 

Unit 21 Personal Selling and Sales Force Management 

BLOCK V Additional Topics in Marketing Management 

Unit 22 Developing and Managing Holistic Marketing Organization 

Unit 23 Global Marketing Strategies 

Unit 24 Direct and Digital Marketing  

Unit 25 Marketing of Services 

Unit 26 Marketing of Organizations, Individuals, Places, and Ideas 

Unit 27 Marketing Management: Ethical and Social Dimensions 

Unit 28 Green and Sustainable Marketing 

Unit 29 Marketing Analytics 
 



 

 

Business Communication & Soft Skills 

 

Course Structure 

 

Block 1:  Non-Verbal, Oral, and Group Communications 

Unit 1 Fundamentals of Communication 

Unit 2      Nonverbal Communication 

Unit 3 Listening 

Unit 4 Negotiations 

Unit 5 Interviewing 

Unit 6                                Group Communication 

Unit 7  Making Presentations – Getting Started 

Unit 8 Organizing and Presenting the Speech 

Block 2:  Written Communication 

Unit 9 Letter Writing: Writing about the Routine and the Pleasant 

Unit 10 Writing about the Unpleasant 

Unit 11 Writing to Persuade 

Unit 12 Communication for Employment – Resume 

Unit 13 Communication for Employment – Application Letter 

Unit 14 Writing Effective Memos 

Unit 15                Structure and Layout of Letters 

Unit 16 The Framework of a Report 

Unit 17 Writing Business Proposals and Business Plans 

Unit 18 Writing the Report 

Unit 19 Managing Data and Using Graphics 

Unit 20   Review of Writing Skills 

Block 3:  Managing the Self 

Unit 21 Tools for Professional Development 

Unit 22 Business Etiquette 

Unit 23 Managerial Effectiveness – A Conceptual Framework 

Unit 24 Stress Management 

Unit 25 Creativity in Management 

Block 4:  Managing People 

Unit 26 Emotional Intelligence in Management 

Unit 27 Interpersonal Skills 

Unit 28 Leadership and Change Management Skills 

Unit 29 Multi-cultural Communication Skills 



Business Policy & Strategy 

Course Structure 

BLOCK ONE  Overview of Strategic Management   

Unit 1 Introduction to Strategy 

Unit 2 Strategic Management  

Unit 3 Vision, Mission, and Social Responsibility 

BLOCK TWO  Strategic Analysis and Strategy Formulation 

Unit 4 External Environment Analysis  

Unit 5 Internal Environment Analysis  

Unit 6 Objectives, Grand Strategies, and Functional Strategies 

Unit 7 Generic Competitive Strategies 

Unit 8 Strategic Analysis and Choice 

BLOCK THREE  Strategy Execution And Control 

Unit 9 The Value Chain and Competitive Scope 

Unit 10 The Value Chain and Generic Strategies 

Unit 11 Strategy and Structure 

Unit 12 Strategy Execution and Organizational Culture  

Unit 13 Strategic and Operational Control 

Unit 14 Organizational Roles in Strategic Management  

BLOCK FOUR  Strategic Change 

Unit 15 Corporate Restructuring  An Overview 

Unit 16 Joint Ventures and Strategic Alliances  

Unit 17 Mergers and Acquisitions 

Unit 18 Divestitures and Anti-Takeover Defense 

Unit 19 Managing Strategic Change 

Unit 20 Challenges for the 21st Century 



International Business 

Course Components 

BLOCK I An Overview of International Business 

Unit 1 International Business and Globalization 

Unit 2 International Trade Theories and Application 

Unit 3 Country Differences 

BLOCK II Global Markets and Institutions 

Unit 4 International Monetary System 

Unit 5 Foreign Exchange Markets 

Unit 6 International Economic Integration and Institutions 

BLOCK III International Business Strategy and Structure 

Unit 7 The Strategy of International Business 

Unit 8 The Organization of International Business 

Unit 9 Entry Strategies and Strategic Alliances 

BLOCK IV Functional Areas in International Business 

Unit 10 Global Research and Development 

Unit 11 Global Human Resource Management  

Unit 12 Global Marketing and Supply Chain  

Unit 13 Accounting in the International Business 

Unit 14 Financial Management in International Business 

BLOCK V Implementation in International Business and Emerging 

Issues in International Business 

Unit 15 Implementation and Control in International Business 

Unit 16 Global Internet and e-Commerce 

Unit 17 Ethics in International Business 

 



Leadership and Change Management 

Course Structure 

Block I: The Mystique of Leadership

Unit 1 Understanding Leadership 

Unit 2 Leadership Styles 

Unit 3 Leadership Skills and Tactics 

Unit 4 The Making of a Leader 

Block II: Path to Leadership

Unit 5 Leading a Learning Organization 

Unit 6 Coaching Leaders 

Unit 6 Developing Performing Teams 

Unit 8 Leadership Succession 

Block III: Leadership Culmination

Unit 9 Level 5 Leadership 

Unit 10 Narcissistic Leaders 

Unit 11 Leadership Challenges 

Block IV: Change Mastery

Unit 12 Understanding Change 

Unit 13 Implementing Change 

Unit 14 Change Agents 

Unit 15 Disruptive Innovation 



 

 

Management Control Systems 
Course Structure 

Block 1: Introduction to Management Control Systems 

Unit 1 Fundamentals of Management Control   

Unit 2 Design of Organization Structure and Control Systems in Corporates 

Unit 3 Organizational Culture 

Unit 4 Strategic Performance Control 

Unit 5 Business Ethics and Management Control 

Block 2: Selected Techniques for Management Control 

Unit 6 Budget as an Instrument of Control 

Unit 7 Business Performance: Targets, Reporting, and Analysis 

Unit 8 Auditing  

Unit 9 Transfer Pricing 

Block 3: Management Control: Functional Perspectives – I 

Unit 10 Financial Control of the Enterprise 

Unit 11 Marketing Control  

Unit 12 Management Control of Products and Operations 

Unit 13 Management Control of Operations: Cost, Performance and Audit 

Block 4: Management Control: Functional Perspectives – II 

Unit 14 Controls of Service Organizations 

Unit 15 Management Control of Projects 

Unit 16 Management Control of Research and Development 

Unit 17 Control of Human Resource Management 

Unit 18 Control and Governance of Information Systems 

Unit 19 Implementation of Management Control Systems 

 

 



Ethics and Governance 

Course Structure 

Block I:  Business Ethics 

Unit 1 Business Ethics  An Overview 

Unit 2 Importance of Ethics in Business 

Unit 3 The Ethical Organization and its Corporate Code 

Unit 4 Ethics and Rule of Law 

Unit 5 Business Ethics and Environment 

Block II: Management and Ethics  I 

Unit 6 Ethical Issues in Strategic Management 

Unit 7 Ethical Issues in Marketing Management 

Unit 8 Ethical Issues in Operations Management 

Unit 9 Ethical Issues in Purchase Management 

Block III: Management and Ethics  II 

Unit 10 Ethical Issues in Human Resources Management 

Unit 11 Ethical Issues in Finance 

Unit 12 Ethical Issues in Accounting and Other Functions 

Unit 13 Ethical Dilemmas at Workplace 

Unit 14 Ethical Issues in Global Business 

Block IV: Corporate Social Responsibility  

Unit 15 Corporate Social Responsibility  A Historical Perspective 

Unit 16 Corporate Responsibility  Stakeholders 

Unit 17 The Role of Business in Society 

Block V: Corporate Governance 

Unit 18 Corporation  An overview 

Unit 19 Corporate Governance  An overview 

Unit 20 Corporate Governance  Board Structures and Styles 

Unit 21 Corporate Governance Roles and Responsibility of 

Board of Directors 

Unit 22 Corporate Governance  Codes and Laws 



 

 

Financial Management  

Course Structure 

Block 1: Basics of Financial Management 

Unit 1 Introduction to Financial Management 

Unit 2 Indian Financial System 

Unit 3 Time Value of Money 

Unit 4 Risk and Return 

Unit 5 Leverage 

Block 2: Corporate Financial Management 

Unit 6 Valuation of Securities 

Unit 7 Sources of Long term Finance 

Unit 8 Cost of Capital and Capital Structure Theories 

Unit 9 Capital Expenditure Decisions 

Unit 10 Dividend Policy 

Unit 11 Financial Forecasting 

Block 3: Working Capital Management 

Unit 12 Working Capital Management 

Unit 13 Financing Current Assets 

Unit 14 Inventory Management 

Unit 15 Receivables Management 

Unit 16 Cash Management 

Block 4: International Finance and Risk Management 

Unit 17 International Project Appraisal 

Unit 18 International Trade: Theories and Practices 

Unit 19 Financial Risk Management 

 

 



 

 

Global Financial Markets 

Course Structure 

Block 1: Overview of Global Financial Markets 

Unit 1 Introduction to Global Markets 

Unit 2 Macro Issues Impacting Global Markets 

Unit 3 Multilateral Institutions 

Block 2: Components and Instruments in Global Financial Markets 

Unit 4 Valuation of Securities 

Unit 5 Global Bond Markets 

Unit 6 Mortgage and Mortgage Instruments 

Unit 7 Global Stock Markets 

Unit 8 Global Perspective of Money Markets and Commodities Markets 

Unit 9 Global Derivative Markets and Instruments 

Block 3: Global Financial Institutions 

Unit 10 Banking: An International Perspective 

Unit 11 Thrift Institutions: Operational Issues and Regulatory Issues 

Unit 12 Investment Banks 

Unit 13 Pension Funds 

Unit 14 Mutual Funds, Hedge Funds and Sovereign Wealth Funds 

Block 4: Managing Risk in Global Financial Markets 

Unit 15 Understanding Subprime Mortgage Loans (2007) & Brexit (2016): Their Impact on 

Financial Markets 

Unit 16 Credit Rating & Sovereign Risk 

Unit 17 Dealing Room Operations 

Unit 18 Regulatory Aspects and Corporate Governance in Global Financial Markets 

 

 

 

 

 



Strategic Finance and Corporate Restructuring 
 

Block 
Unit 
No. 

Unit Title 

I  STRATEGIC FINANCIAL MANAGEMENT  

  1. Strategic Financial Management: An Overview 

  2. Capital Structure  

  3. Dividend Policy 

  4. Allocating Capital and Corporate Strategy 

II  ADVANCED CORPORATE FINANCE 

  5. Decision Support Models  

  6. Financial Distress and Restructuring  

  7. Real Options  

  8. Working Capital Management  

 9. Strategic Cost Management  

III  MERGERS AND ACQUISITIONS 

  10. Mergers and Acquisitions: An Overview  

 11. Mergers and Acquisitions: Different Forms  

 12 Theories of Mergers  

 13. Methods of Valuation of Firms 

IV  TECHNIQUES OF CORPORATE RESTRUCTURING 

 14. Sell Offs and Divestitures  

 15. Joint Ventures 

 16. Going Private and Leveraged Buyouts 

 17. ESOPs and MLPs 

 18. Buy-back of Shares and Exchange Offers 

 19. Takeover Defenses 

 



 

 

Services Marketing 

 

Course Structure 

 

 

Block 1: Introduction to Services Marketing 

Unit 1 Service Economy Trends in National and Global Scenario 

Unit 2      Understanding Services 

Unit 3 The Nature of Services Marketing 

Unit 4 Consumer Behavior 

Unit 5 Customer Expectations and Perceptions 

Unit 6                                Listening to Customers 

Block 2: Strategic Issues in Services Marketing 

Unit 7  Market Segmentation and Targeting 

Unit 8 Positioning and Differentiation of Services 

Unit 9 Managing Demand and Capacity 

Unit 10 Role of Technology in Services 

Block 3:Services and the Marketing Mix – I 

Unit 11 The Marketing Mix Elements 

Unit 12 Product: Packaging the Service 

Unit 13 Pricing Services 

Unit 14 Promotion and Communication of Services 

Block 4: Services and the Marketing Mix – II 

Unit 15                Place in Services 

Unit 16 People in Services 

Unit 17 Process in Services 

Unit 18 Physical Evidence 

Unit 19 The Service Setting 

Block 5:  Maximizing Service Potential and Challenges for Senior Management 

Unit 20   Internal Marketing 

Unit 21 Service Failures and Service Recovery 

Unit 22 Customer Relationship Management (CRM) 

Unit 23 Developing and Managing the Customer Service Function 

Unit 24 Globalization of Services 



 

 

Strategic Marketing Management 

 

Course Structure 

 

Block 1: Strategic Marketing and its Environment                                

Unit 1 Strategic Marketing Management - An Introduction 

Unit 2      Marketing Strategy and Planning 

Unit 3 Business Strategy and Competitive Advantage 

Unit 4 Marketing Audit and SWOT Analysis 

Unit 5 Marketing Costs and Financial Analysis 

Unit 6                                Market and Environmental Analysis 

Block 2: Strategic Marketing Choices 

Unit 7  Competitor Analysis 

Unit 8 Customer Analysis 

Unit 9 Segmenting Markets 

Unit 10 Targeting and Positioning Strategies 

Unit 11 Relationship Strategies 

Unit 12 Generic Strategies 

Block 3: Strategic Marketing and the Marketing Mix 

Unit 13 Planning for New Products 

Unit 14 Product Branding and Customer Service Strategies 

Unit 15                Pricing Strategy 

Unit 16   Advertising and Sales Promotion Strategies 

Unit 17 Public Relations and Direct Marketing Strategies 

Unit 18 Sales Force Strategies 

Unit 19 Distribution Strategy 

Block 4:Organizational Effectiveness and Control in Strategic Marketing 

Unit 20 Strategic Issues in Marketing 

Unit 21 Designing an Effective Marketing Organization 

Unit 22 Marketing Strategy Implementation and Control 

Unit 23 Learning in Marketing Organization 

Block 5:New Age Strategic Marketing Management 

Unit 24 Relationship Marketing Strategies 

Unit 25 Online Marketing Strategies 

Unit 26 Social Media Marketing Strategies 

Unit 27 Emerging Trends in Strategic Marketing 

Unit 28 Integrated Marketing Communication Strategies 
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Course Structure 
Sales & Distribution Management 

Block 1 The Sales Perspective 
Unit 1 Introduction to Sales Management 
Unit 2 The Sales Organization 
Unit 3 Sales Functions and Policies 
Unit 4 Personal Selling 

Block 2 Planning the Sales Effort 
Unit 5 Sales Planning 
Unit 6 Sales Territories 
Unit 7 Sales Budget 
Unit 8 Estimating Market Potential and Forecasting Sales 
Unit 9 Sales Quotas 
Unit 10 Sales and Cost Analysis 

Block 3 Organizing and Directing the Sales Efforts 
Unit 11 Profiling and Recruiting Sales Personnel 
Unit 12 Developing, Delivering and Reinforcing a Sales Training Program 
Unit 13 Time and Territory Management 
Unit 14 Compensating Sales Personnel 
Unit 15 Motivating the Sales Force 
Unit 16 Sales Force Expenses and Transportation 
Unit 17 Leading the Sales Force 
Unit 18 Evaluating Sales Force Performance 
Unit 19 Ethical and Legal Responsibilities of a Sales Manager 

Block 4 Distribution Management 
Unit 20 Marketing Logistics & C&F Agents 
Unit 21 Marketing Channels 
Unit 22 Channel Integration 
Unit 23 Channel Management 

Block 5 Channel Control and Institutions 
Unit 24 Evaluating Channel Performance 
Unit 25 Managing Channel Conflicts 
Unit 26 Channel Information Systems 
Unit 27 Wholesaling 
Unit 28 Retailing and E-Retailing 

 

 



Recruitment, Training and Development 
Course Structure 

  BLOCK 1:   Recruitment 

Unit 1 Recruitment: An Overview 

Unit 2 Recruitment Process 

Unit 3 Sources and Techniques of Recruitment 

Unit 4 Hiring Trends 

  BLOCK 2:   Selection, Placement and Induction 

Unit 5 Selection Process: An Overview 

Unit 6 Modern Employee Selection Procedures 

Unit 7 New Employee Induction Trends 

  BLOCK 3:  Training 

Unit 8 Introduction to Employee Training 

Unit 9 Training Needs Assessment 

Unit 10 Learning and Program Design 

Unit 11 Training Methods 

Unit 12 Trainers’ Aid: Bloom’s Taxonomy 

  BLOCK 4:  Development Aspects of Employees and Management 

Unit 13 Career Planning, Development and Management 

Unit 14 Employee Development 

Unit 15 Management Development 

  BLOCK 5:  Trainer and the Future of Training and Development 

Unit 16 Training Evaluation 

Unit 17     The Role of a Trainer 

Unit 18 The Future of Training and Development 
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Performance Management and Reward Systems 

Course Components 

BLOCK I        Foundations of Performance Management 

Unit 1               Introduction to Performance Management 

Unit 2               Performance Appraisals 

Unit 3               3600 Feedback  

BLOCK II       Performance Management Framework   

Unit 4               Developing the Performance Management Framework 

Unit 5               Designing and Launching the Performance Management System 

Unit 6               Evaluation and Maintenance of Performance Management 

BLOCK III     Performance Measurement of Individuals, Teams and Organizations 

Unit 7               Measuring Individual Performance 

Unit 8               Measuring Team Performance 

Unit 9               Measuring Organizational Performance 

BLOCK IV     Compensation and Reward Management 

Unit 10             Rewards and Recognition  

Unit 11             Reward Management 

Unit 12             Performance Management and Compensation 

Unit 13             Job Evaluation and Pay Structure 

Unit 14             Performance Competence and Skill Based Pay 

BLOCK V       Performance Development 

Unit 15             Performance Management and Employee Development  

Unit 16             Motivation and Performance Improvement 

Unit 17             Emerging Trends in Performance Management  

 

 



 

 

SMACS (Social, Mobile, Analytics, Cloud and Security) 

Technologies for Business 
 

Course Structure 

Block 1: Introduction to Digitization 

Unit 1  Introduction to SMACS (Social, Mobile, Analytics, Cloud and Security) 

Technologies 

Unit 2     Social Networking Platforms and Stakeholders 

Unit 3     Product Development Using Social Media 

Unit 4     Customer Relationships through Social Media 

Block 2: Mobile Technologies for Business 

Unit 5     Mobile Devices and Platforms 

Unit 6     Mobile Operating Systems 

Unit 7     Mobile Apps for Business Organizations 

Unit 8     Mobile BPM 

Block 3: Business Analytics 

Unit 9     Decision Making Using Big Data 

Unit 10   Handling Unstructured Data 

Unit 11   Data Analytics for Top Management Decision Making 

Unit 12   Business and Marketing Intelligence Using Analytics 

Block 4: Cloud for Business 

Unit 13   Cloud Architectures and Services 

Unit 14   Enterprise Systems Development Using Cloud Technologies 

Unit 15   Clouds for Social Marketing 

Block 5: Security Technologies for Business 

Unit 16   Data Security in Organizations 

Unit 17   Network Security in Organizations 

Unit 18   Information Security in Cloud Environment 

Block 6: Applications of SMACS 

Unit 19   SMACS Applications to Top Management 

Unit 20   SMACS for Marketing 

Unit 21   SMACS for Operations 



Block 4: Monitoring Service Operations Performance 
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Services Operations Management 

Course Structure 

Block 1: Understanding Service Operations 

Unit 1 Introduction to Service Operations 

Unit 2 Inter-dependence of Service Industries 

Unit 3 Virtual Value Chain and Profit Chain 

Block 2:  Strategy Formulation 

Unit 4 Business Strategy  

Unit 5 Customer Retention Strategies  

Unit 6 Global Service Strategy  

Block 3: Designing Service Operations 

Unit 7 Design and Development  

Unit 8 Innovation and Service Development  

Unit 9 Services Process Design  

Unit 10 Designing a Service Delivery System  

Unit 11 Front Office- Back Office Interface  

Block 4: Monitoring Service Operations  Performance 

Unit 12 Performance Measurement and Monitoring Service Industry   

Unit 13 I.T.  As An Enabler For Service Excellence  

Unit 14 Quality Management in Services  

Unit 15 Meeting Global Standards of Quality  

Unit 16 Real Assets - Real Estate  

Unit 17 Lean Management Concepts 

Unit 18 Tools for Managing Services  

Unit 19 Managing Service Projects  

Unit 20 Managing Service Projects  

 



Financial Services 
 

Course Structure 

Block 1:  Financial Services – An Overview 

Unit 1 Introduction to Financial Services 

Unit 2      Financial Engineering: New Products and Services 

Unit 3 Sources of Finance and Regulatory Environment of Financial Services 

Unit 4 Credit Rating 

Block 2:  Leasing and Hire Purchase 

Unit 5 An Introduction to Equipment Leasing 

Unit 6 Leasing in Indian Context 

Unit 7 Legal Aspects of Leasing 

Unit 8 Tax Aspects of Leasing 

Unit 9 Lease Evaluation: The Lessee’s Angle 

Unit 10 Lease Evaluation: The Lessor’s Angle 

Unit 11 Lease Accounting and Reporting 

Unit 12 Hire Purchase 

Block 3:   Fund Based Services 

Unit 13 Consumer Credit 

Unit 14 Bill Discounting 

Unit 15 Factoring and Forfaiting 

Unit 16 Housing Finance in India 

Unit 17 Mortgages and Mortgage Instruments 

Unit 18 Real Estate Financing: Risk and Return 

Unit 19 Securitization 

Block 4:   Other Financial Services 

Unit 20 Insurance 

Unit 21 Plastic Money 

Unit 22 Virtual Money 

Unit 23 Venture Capital 

 



 

 

International Finance 

Course Structure 

Block 1: Fundamentals of International Finance 

Unit 1 Introduction to International Finance 

Unit 2 Theories of International Trade 

Unit 3 International Trade Finance in India 

Unit 4 Balance of Payments 

Block 2: Foreign Exchange Transactions 

Unit 5 International Monetary System 

Unit 6 The Foreign Exchange Market 

Unit 7 Exchange Rate Determination 

Unit 8 Exchange Rate Forecasting 

Block 3: Exchange Risk Management 

Unit 9 Introduction to Exchange Risk 

Unit 10 Management of Exchange Risk 

Unit 11 International Project Appraisal 

Block 4: International Financial Management 

Unit 12 International Financial Markets and Instruments 

Unit 13 International Equity Investments 

Unit 14 Short Term Financial Management 

Unit 15 International Accounting and Taxation 

Block 5: International Trade 

Unit 16 Trade Blocks 

Unit 17 Foreign Trade Policy 

Unit 18 Documentary Credits 

Unit 19 Export Finance and Exchange Control Regulations Governing Exports 

Unit 20 Import Finance and Exchange Control Regulations Relating to Import Finance 

 
 



 

 

International Marketing 

Course Structure 

Block 1: Basic Perspective on International Marketing  

Unit 1 Basics of International Marketing 

Unit 2 International Marketing Environment  

Unit 3 International Consumer Behavior 

Unit 4 International Marketing Opportunities in Emerging Markets 

Block 2: International Marketing Strategy 

Unit 5 Entry Strategies in International Markets 

Unit 6 Marketing Information System and Research 

Unit 7 Segmentation, Targeting and Positioning  

Unit 8 Planning Process 

Block 3: International Marketing Mix 

Unit 9 Product Decisions  

Unit 10 International Branding   

Unit 11 International Marketing of Services 

Unit 12 Pricing in International Marketing  

Unit 13 Marketing Channel and Place Decisions  

Unit 14 Promotional Decisions  

Block 4: Other Issues in International Marketing 

Unit 15 Leading, Organizing and Controlling  

Unit 16 Marketing in the Internet Environment  

Unit 17 Ethics and Social Responsibility  

Unit 18 Future Trends in International Marketing  

 

 



 

 

Retail Management 

Course Structure 

Block 1: Introduction to Retailing 

Unit 1 Retailing: An Overview 

Unit 2 Retail Institutions 

Unit 3 Understanding the Retail Customer 

Block 2: Retail Strategy 

Unit 4 Retail Market Strategy 

Unit 5 Financial Strategy 

Unit 6 Store Location and Site Evaluation 

Unit 7 Retail Organization and Management 

Block 3: Merchandise Management 

Unit 8 Merchandise Assortment Planning 

Unit 9 Purchasing Systems 

Unit 10 Merchandise Planning 

Block 4: Managing the Retail Store 

Unit 11 Store Management 

Unit 12 Store Layout, Design and Visual Merchandizing 

Unit 13 Customer Service 

Unit 14 Retail Selling 

Unit 15 Information Systems and Logistics 

Block 5: Retail Marketing 

Unit 16 Retail Marketing Mix 

Unit 17 Retail Pricing 

Unit 18 Retail Promotion Mix 

Unit 19 Application of IT in Retailing 

Unit 20 International Retailing 

Unit 21 The Future of Retailing 

Block 6: Contemporary Issues in Retailing 

Unit 22 Ethical and Legal Issues in Retailing 

Unit 23 Careers in Retailing 

 



126 

Marketing Communications 
Course Components 

BLOCK I  Introduction to Marketing Communications 

Unit 1  Basics of Marketing Communications 

Unit 2 Marketing Communications Models 

Unit 3  Consumer Buying Behavior 

BLOCK II  Marketing Communications Strategy and Planning 

Unit 4 Marketing Communications Planning Process 

Unit 5 Marketing Communications Research 

Unit 6 Advertising Objectives and Planning 

Unit 7 Budgeting for Marketing Communications 

BLOCK III  Marketing Communications Execution 

Unit 8 Message and Creative Strategy 

Unit 9 Media Planning and Strategy 

Unit 10 Mass Media and Outdoor Advertising 

Unit 11 Measurement and Evaluation of Marketing Communications 

BLOCK IV  Marketing Communications Mix 

Unit 12 Sales Promotion 

Unit 13 Personal Selling 

Unit 14 
Public Relations, Sponsorship, Publicity and  
Corporate Advertising 

Unit 15 Direct Marketing 

Unit 16 Digital Marketing 

BLOCK V  Dynamics of Marketing Communications 

Unit 17 Branding and Marketing Communications 

Unit 18 Internal Marketing Communications 

Unit 19 International Marketing Communications 

Unit 20 Ethics in Marketing Communications 

Unit 21 Future Trends of Marketing Communications 

 

 



 

 

Strategic Human Resource Management 

 

Course Components 

 

 

 

Block 1: Strategy and Human Resource Management                               

Unit 1 Strategic Human Resource Management - An Overview 

Unit 2      Importance of Aligning Human Resources to Strategy 

Unit 3 Strategic Aspects in International Human Resource Management  

Unit 4 Evidence based Human Resources and Human Resources Information System 

Block 2: Strategic Human Resources Management - Implications for Organizations 

Unit 5 Redesigning Work Systems 

Unit 6                                Human Resource Forecasting 

Unit 7  Strategic Acquisition of Human Resources  

Unit 8 Strategic Implications of Training and Development 

Unit 9 Performance Management and Evaluation 

Unit 10 Compensation and Strategic Human Resources Management 

Unit 11 Strategic Challenges for Leadership 

Block 3: Strategic Maintenance of Human Resources 

Unit 12 Strategic Issues in Employee Safety, Health and Labor Relations 

Unit 13 Career Management 

Unit 14 Employee Separation and Downsizing 

Block 4: Emerging Trends and Challenges for Human Resources 

Unit 15                Mergers and Acquisitions (M&A) 

Unit 16   Outsourcing and Legal Implications 

Unit 17 Ethical issues in Strategic Human Resources Management 

Unit 18 Strategic Human Resources Challenges  
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Organization Development 

Course Components 

BLOCK I  Introduction to Organization Development 

Unit 1  Nature and Definition of Organization Development 

Unit 2 Historical Overview of Organization Development 

Unit 3  Values, Assumptions and Beliefs of Organization Development 

BLOCK II  Foundations and Process of Organization Development 

Unit 4 Foundations of Organization Development 

Unit 5 Managing Organization Development Process 

Unit 6 Action Research and Organization Development 

BLOCK III  Organization Development Interventions 

Unit 7 An overview of Organization Development Interventions 

Unit 8 Human Process Interventions 

Unit 9 Comprehensive Interventions 

BLOCK IV  Structural and Strategic Interventions 

Unit 10 Techno-Structural Interventions 

Unit 11 Strategic Interventions 

Unit 12 Strategic Change Interventions 

BLOCK V  Recent Trends in Organization Development 

Unit 13 Role and Competence of Organization Development 
Practitioner 

Unit 14 Power, Politics and Organization Development 

Unit 15 New Dimensions of Organization Development 

Unit 16 Future of Organization Development 
                                                          
 



 

 

Human Resource Planning and Audit 

 

Course Structure 

 

 

Block 1:  Human Resource Planning 

Unit 1 Challenges and Paradigm Shifts in HR Department 

Unit 2      Basics of Human Resource Planning 

Unit 3 Arriving at Effective Human Resource Planning 

Block 2:  Strategic HR Planning 

Unit 4 Basics of Strategic Planning 

Unit 5 Strategic Manpower Planning 

Unit 6 Strategic Planning in HR Core Areas 

Unit 7 Strategic Issues in Succession Planning 

Unit 8 HR Planning Issues in Restructuring Organizations 

Unit 9 Measuring Human Resource Effectiveness 

Unit 10                HR Analytics in HR Planning 

Block 3:  Human Resource Auditing 

Unit 11 Introduction to HR Audit 

Unit 12 Human Resource Audit: Competencies, Strategies, Systems, and Structure 

Unit 13 Audit of HR Functions 

Block 4:  Effective Auditing and Audit Report Writing 

Unit 14 Conducting Effective HR Audit 

Unit 15 Writing an HR Audit Report 



 
Big Data and Analytics 

 
Course Structure 

Block 1:  Introduction and Application of Big Data 

Unit 1 What is Big Data? 

Unit 2      Why Big Data is Important 

Unit 3 Big Data in Marketing and Advertising 

Unit 4 Big Data in Healthcare 

Block 2:  Big Data Technology & Analytics 

Unit 5 Big Data Technologies-I 

Unit 6 Big Data Technologies-II 

Unit 7 Information Management 

Unit 8 Business Analytics-I 

Unit 9 Business Analytics-II 

Block 3:  Managing Talent 

Unit 10 Talent Management-I 

Unit 11 Talent Management-II 

Unit 12 Data Privacy and Ethics 

 



Supply Chain Management 
 

Course Structure 

 

Block 1:  Principles of Supply Chain Management 

Unit 1 Supply Chain Management-An Overview 

Block 2:  Supply Chain Planning & Design 

Unit 2 Supply Chain Integration 

Unit 3 Demand Forecasting in a Supply Chain 

Unit 4 Managing Demand and Supply in a Supply Chain 

Unit 5 Facility Network Design 

Block 3:  Supply Chain Processes 

Unit 6 Purchasing and Supply Chain Management 

Unit 7 Manufacturing in a Supply Chain Context 

Unit 8 Inventory Management 

Unit 9 Managing Transportation in a Supply Chain 

Unit 10 Warehousing in a Supply Chain 

Unit 11 Returns Management and Supply Chain 

Unit 12  Customer Service in a Supply Chain 

Unit 13 Order Fulfilment and Supply Chain 

Block 4:  Supply Chain Coordination 

Unit 14 Cooperation and Coordination in a Supply Chain 

Unit 15 Role of Outsourcing in  a Supply Chain 

Unit 16 Measuring Supply Chain Performance 

Block 5:  Contemporary Issues in Supply Chain Management 

Unit 17  Information technology in Supply Chain 

Unit 18  E-Business and the Supply Chain 

Unit 19 Financial Flow in Supply Chain 

Unit 20 Emerging trends in Supply Chain Management 

 



 

 

 

 

MHRD approval for Off-Campus Centre at 

Bengaluru 

 

 

 

 

 

 

 

 



(TO BE PUBLISHED IN THE GAZETTE OF INDIA PART-I SECTION-1) 

No.F.10-5/2019-U3(A) 
Government of India 

Ministry of Human Resource Development 
Department of Higher Education 

ICR Division 
Shastri Bhawan, New Delhi 

Dated: 6th June, 2021 

NOTIFICATION 

Whereas, the Central Government is empowered under Section 3 of the 
University Grants Commission (UGC) Act, 1956 to declare, on the advice of the UGC, an 

institution of higher learning as an Institution deemed-to-be-university. 

2. And whereas, in exercise of the powers conferred by Section 3 of the UGC Act, 
1956, the Central Government, vide its Notification No. F. 9-54/2006-U.3 dated 16th 
December, 2008, on the advice of UGC, had declared ICFAI Foundation for Higher 
Education, Hyderabad (Telangana) as an Institution Deemed to be University. 

3. And further whereas, ICFAI Society submitted an application on 11th July, 

2019 for starting off-campus centre of ICFAI Foundation for Higher Education (Deemed 
to be University), Hyderabad (Telangana) at Bengaluru. The application was forwarded 
to UGC for examination and advice under UGC (Institutions Deemed to be Universities) 

Regulations, 2019. 

4. And whereas, the UGC vide their letter No.F.41-4/2019(CPP-I/DU) dated 10th 
June 2020 communicated that "The Commission hadconsidered the report of the UGC 
Expert Visiting Committee and recommended starting off campus centre at Bengaluru 
(Karnataka) by ICFAI Foundation for Higher Education (Deemed to be University), 

Hyderabad (Telangana)." 

5. Now, therefore, in exercise of the powers conferred by Section 3 of the UGC Act, 

1956, the Central Government, on the advice of the UGC, do hereby permit ICFAI 
Foundation for Higher Education (Deemed to be University), Hyderabad (Telangana) 
to start an Off-Campus Centre at Bengaluru, with effect from the issuance of this 

Notification. 

6. This permission is subject to the compliance of the UGC (Institutions Deemed to 
be Universities) Regulations, 2019 and other relevant Norms / Rules / Regulations / 
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Directions issued by the Central Government, UGC and other Statutory Councils, from 

time to time. 

V2\''?r°  

(Kamini Chauhan Ratan) 
Joint Secretary to the Government of India 

Te1:23385162 
The Manager, 
Government of India Press, 
Minto Road, New Delhi - 110002. 

Copy forwarded to: - 
1. The Secretary, University Grants Commission, Bahadurshah Zafar Marg, New 

Delhi. 

2. The Member Secretary, All India Council for Technical Education (AICTE), Nelson 
Mandela Marg, Vasant Kunj, New Delhi-110070. 

3. The Additional Chief Secretary (Higher Education Department), Government of 

Karnataka, Bengaluru. 

4. The Principal Secretary (Higher Education), Government of Telangana, 
Telangana Secretariat, Khairatabad, Hyderabad, Telangana. 

5. The Vice-Chancellor, ICFAI Foundation for Higher Education (Deemed to be 

University), Donthanapally, Shankarapalli Road, Hyderabad (Telangana). 

6. Press Information Bureau, Shastri Bhawan, New Delhi. 

7. The Secretary General, Association of Indian Universities, AIU House, 16, Kotla 

Marg, New Delhi-2. 

8. Web Master, Department of Higher Education, Shastri Bhavan, New Delhi. It is 

requested that CMIS Unit may kindly be instructed to display the Notification on 
the website (Home site) of the Department. 

9. Guard file / Notification file. 

A94144 
(Bherav DuttATS./2-02-, 

Deputy Secretary to the Government of India 
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